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EXAMINATION SCHEME
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BBA I AND II SEMESTER: 2019-2020
BBA III AND IV SEMESTER:2020-2021
BBA V AND VI SEMESTER:2021-2022



SEMESTER: III

SEMESTER: IV

Paper
Code

Course
Marks Maximum

Internal External Marks

BBA-301 Business Environment 10 40 50

BBA.302 Company Law 10 40 50

BBA-303 Quantitative Techniques l0 40 50

BBA-304 Higher Accounting 10 40 50

BBA-305 Organisational Behaviour 10 40 50

BBA.3O6 Development of Management Thought 10 40 50

TOTAL 300

Paper
Code

Course
Marks Maximum

MarksInternal External

BBA-4()I
Entrepreneurship and Srnall Business
Management l0 40 50

BBA-402 Marketing Management 10 40 50

BBA.4O3 Financial Management 10 40 50

BBA-404 Human Resource Management 10 40 50

BBA-405 Income Tax Laws & Practices 10 40 50

BBA-406 Research Methodology l0 40 50

TOTAL 300
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SEMF],STF],R: V

Paper Code
Course

Marks Maximum
Internal External Marks

Compulsorlt Papers:

BBA.5O1 Management Information Systems 10 40 50

BBA-502 Banking Law and Practices 10 40 50

BBA.5O3 Insurance Management 10 40 50

O ptio nal -S p ec ial izatio n areas :

Students are required to select any One Specialization out of Three
specialization areas:-
(A) Marketing
(B) Finance
(C) Human Resource Management

BBA.MM-s04
BBA.FM-504

BBA-HRM-504

Advertising and Sales Management

Management of Financial Institutions

Management Training and
Development

10 40 50

BBA-MM-505
BBA.FM.sO5

BBA-HRM-s05

Marketing Research

Investment Management
Industrial Relations

l0 40 50

BBA.MM-506
BBA-FM-506

BBA-HRM-506

Consumer Behaviour
Indian Financial System

Human Resou rce Planning and
Development

10 40 50

BBA-507 Project Report and Yiva-Voce ,( 25 50

TOTAL 350
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SEMESTI]R: VI

Optional -Special izution areas :

Students are required to select any one Specialization out of three specialization areas-
(A) Marketing
(B) Finance
(C) Human Resource Management

BBA.MM.6O4

BBA-FM.6O4

BBA.HRM.6O4

Paper Code
Course

Marks Maximnm
Internal External Marks

Compulsory Papers:
B8A.601 Business Policy IO 40 50
B8A-602 Operations Research l0 40 50

B8A'-603 Accounting for Managerial Decision 10 40 50

Industrial Marketing

10 40 50

Financial Analysis and Decision
Making
Social Security and Welfare

BBA-MM.6()5 Rural and Agriculture Marketing
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BBA III Semester
BUSINESS ENVIRONMENT

Paper Code: BBA-301

Max. Marks: 50

Min. Marks: 20

External : 40

Internal:10

Teaching Objectives
To lamilia.ize students with the nature of business environment and its components.

Learning Outcomes

After this sub.iect the students will be abie to:
o The students will be able to demonstrate and develop conceptual framework of business

environment ancl generate interest in international business.
o Undelstand the definition of ethics and the importance and role of ethical behavior in the

business world today

Unit-I: Introduction
Concept, Nature, Significance of business environment, Classification of Business Environment,
Basic indicators oleconornic development. Indian economic planning- Major objectives, Assessment
of'five year plans: Objectives. Targets fbr the plans and actual performances ofthese five years plans.

UNIT-II: Social and Ethical Environment
Meaning of Social Environment, Need of Assessing Social Environment for Business, Social
responsibilities ol business, Meanirrg of Business ethics and Corporate Governance, Objectives of
assessing Ethical Environnrent.

UNIT-III: Labour and Industrial Environment
Meaning Objective and Itnportance of Labour and Industrial Environment, Industrial policy,
characteristics of good industrial policy, Impact of Good industrial policy on perforrnance of
corporate. Meaning, Advantages and disadvantages of privatizing public sectors through
disinvestment.

UNIT-IV: Economic Environment
Meaning of Econornic Environment, Indicators of economic
fiscal and Monetary Irolicy. Capital market in lndia,
Economic refbrrrs irr Ind ia.

perfbrmance, Implications of Indian
of economic reforms and process of
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UNIT-V: Technological and Competitive Environment
Meaning ofTechnological Environment, Components, Objectives and Impoftance of Technological
Environment. Teclrnology policy and environment. Selection and transf'er issues, Energy resource
management.

Suggested Readings:

' Cherunilam, Francis (2017). Business Environment-Text and Cases, Himalaya Publishing
House.

. Aswathappa, K. (2017) Essentials ofBusiness Environment, Himalaya publishing House.
r Fernando, A.C. (201 I ) Business Environment, Pearson Education.
o Dutt & Sundaram (2016) Indian Economy, S. Chand & Sons.New Delhi
. Paul, Justin (2010) Business Environment-Text and cases, Tata McGraw Hills pvt.Ltd
o Adhikary, M (2012) Economic Environment ofBusiness, Sultan chand & Sons. New Delhi
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BBA III Semester
COMPANY LAW

Paper Code: BBA-302

Max. Marks: 50

Min. Marks: 20
External : 40

Internal:10

Teaching Objectives
o The cout'se aims to acquaint the students how a company is formed and which association

could be termed to be a company.
. The course aims to acquaint the students with comprehensive information on Formation ofa

company. lvho are promoters and how a company is registered, is brought into and
understand the procedure of incorporation of a company.

. The cout'se aims to acquaint the detailed conceptual analysis on Principles laid down under
The Companies Act. 2013 regarding drafting of Memorandum of Association and Articles of
Association, Prospectus will be discussed, in order to, understand the formation of a
company.

Learning Outcomes
o Know about the rnajor legal provisions governing general principles of Incorporation ofa

Company under Companies Act 20 13.

' Can understand about statutory provisions regarding Promoters, Memorandum of
Association, Articles ofAssociation, Prospectus, Director under Companies Act,20l3.

o Ulrderstand the concepts with the help of Landmark cases and case writing and analysis
of Company Law Practices.

Unit I

companies Act,20l3: History and Development olcompany Law, Nature and definitions of company:
Objectives of Companv Lar'v. Kinds of Companies. Advantages, Management and Administration of
Company

Unit II

Meaning of Fo.mation of company, Stags in the Formation of company promotion of company,
Registlation and lncorporation of Company, Certificate of Incorporation and commencement of
Business. Promoters Con.rpany Promoters, Legal Position of Promoters, Function of promoters,
Renruneration of Promotes, Duties and obligation of promotes and Liabilities of promoters

Unit III

Forms of Metnorandum of Association. Clauses of Memorandum of Association, Article of Association,
Alteration of Memorandum of Association and alteration of Article of Association

29
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Unit IV

Directors: Definitions, Types of Directors, Duties and Powers. Meetings- need of meetings, Kinds and
procedures of meetings.

Unit V

Detinition of Prospectus, Legal Rules Relating to the issue of Prospectus. Types of prospectus, Share
and Share Capital, Borrowing Powers, Prevention of Oppression and Mismanagement. provision
Regarding Winding, Up of Company

Suggested Readings:

o Avtar Singh (2019). Introduction to company Law, l2th Edition, Eastern Book company.o N. D. Kapoor, Elements of company Law, Sultan chand Educational publishers: New Delhi. L.c.B. Gower'. Principles of Modern company Law (2013) Sweet and Maxwell London.. Palmer Palmers (1987). Company Law, Stevans, London
o R.R. Pennington. ( I 990) Company Law, Butterworths
. A. Rarniya. ( I 998), Guide to the Companies Act., Wadhwa

' . S.M. Shah ( I 998). Lectures on Company Law, Tripathi, Bombay
o Dr. N.V. Paranjpe - New Company Law 2013.

Prachi Mankar'- Insight inLo the New aorPrr, a\. 
,r;L \io\
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BBA III Semester

QUANTITATIVE TECHNIQUES
Paper Code: BBA-303

Max. Marks: 50

Min. Marks: 20

External : 40

Internal : 10

Teaching Objectives

To enable students to solve practical problems through the understanding of concept of inferential
statistics-

Learning Outcomes

After going through this subject the student will be able to

. Understand and apply simple linear regression.

. Understand the concept oltime series and different methods ofmeasuring trend.
o Understand the basic telminology in probability and its use.

o Understand the concept ofassociation ofattributes and its rneasures.

Undelstand and apply statistical inference techniques (including statistical estimation and
hypothesis testing) in business situations.

UNIT-I: Regression Analysis
Meaning and Uses of regression analysis, Regression lines, Regression coefficient and its properties,
Regression equations (a) b1, using mean, SD and coefficient of correlation and (b) by using method of
least square.

UNIT-ll: Analysis of Time Series

Meaning and Uses oltime series analysis, Components of time series, Measurement of trend by using
Graphical method. serni-average method, Moving average method and method of least square,
Measurement olseasonal variation by using simple average method (monthly and quarterly).

UNIT-III: Probability
concept and Importance of probability, Basic terminology, carculation of probability, Addition
theorem, Multiplication theorem, Bayes, theorem and its Applications

UNIT - IV: Association of attributes
lntroduction, Measurement of association of attributes: Comparison of Observed and Expected
Frequencies Method. Proportion Method, Yule's Coefficient of Association, Chi-square test: Meaning
and Uses of Chi-squar.e. Measures of Chi-square.

I oL/
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UNIT-V: Tests and Hypothesis
(A) Hypothesis. Concept of standard error, Test of significance, Large Samples-Problems relating to test
ol significance of means, Test ofl significance of proportions, z-test
(B) Test ofsignificance of snall samples 't' tests for significance ofmeans only.

Suggested Readings:

. Beri, G.C., Business Statistics (Tata Mc Graw Hill 2nd Edition).
o Sharma, J.K., Business Statistics (Pearson Education 2nd Edition).
. Gupta, S.P. (2014) Statistics, S.Chand & Sons.

. Render, and Stair J.R.,(2000) Quantitative Analysis for Management (Prentice - Hall 7th
Edition).

. Rubin, L.(2000), Sratistics for Management 7th Edition, pearson, New Delhi.
o Black, K. (2009). Business Statistics for Contemporary Decision Making, Wiley Student

Edition.

. Richard l. Levin and David S. Rubin, Statistics for Management, Pearson Education, 6th
Edition or 7th Edition.

J;L
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BBA III Semester

HIGHER ACCOUNTING
Paper Code: BBA-304

Max. Marks: 50

Min. Marks: 20

External : 40

Internal : 10

Teachi4g Objectives
o The course aims to acquaint the student with an overview ofHigher Accounting.
. The course aims to accluaint the Principles ofpartnership.
. The course aims to acquaint the Accounting Applications in Various service providers

comparr ies.

Learning Outcomcs
. Kno\,v about the accounting records in paftnership accounting.
. Can understand about accounting under hire purchases and installment system.
o Understand the accounting of Insurance and Banking companies.
. Can understand about accounting ofthe hotel, electricity and railway companies.

UNIT T

Concept of partnersliip. Partnership deed, Preparation of capital account, Past adjustment, Goodwill,
Change in profit sharing raLio. Adrnission ofa partner, Retirement ofa partner, Death ofa partner.

UNIT 2
Dissolution of a partnership firm with insolvency, Amalgamation of partnership firms, Sale of firm.

UNIT 3
Accounts fbr hire purclrase and installment system, Investment accounting.

UNIT 4
Accounting fbr insurance companies and Accounting for banks, Accounting policies for banking sector

UNIT 5
Double account system (including accounts olelectricity companies), Hotel company,s accounts.

Suggested Readings:

o Grewal T.S. (2017). Double Entry Book Keeping, Sultan chand publishing
o Shukla, M.c., T.s. Grewal and S.c.Gupta. (2016). Advanced Accounts. vol.-[. S. chand & co.,

New Delhi.
. Sehgal, Ashok, and Deepak Sehgal. Advanced Accounting. part -1. Taxmann Applied Services,

New Delhi.
. Tulsian, P.c.(201 5) Advanced Accounting.2nd Edition. Tata Mc Graw Hill, New Delhi.o Jain, S.P. and K.L. NaLang. (2014). Financial Accounting. Kalyani publishers, New Delhi.o Gupta, Nirmal. Financial Accounting. Sahitya Bhawan, Agra.

' Compendium of Statements and Standards of Accounting. The Institute of Chartered
Accountants of India. New Delhi

r f Lj
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BBA III Semester

ORGANISATIONAL BEHAVIOUR
Paper Code: BBA-305

Max. Marks: 50

Min. Marks: 20

External : 40

Internal : 10

Teaching Obiective
'l his sLrb.ject integrates thc srird),- of lnanagement principles ancl practices i.vith the study of human
behavior u,ithin olg:rnizations. -[he focus is upon translation ofmanagement and organizational behavior'
theory to praclices that result in organizational eff'ectiveness, efliciency, alld human resource

dcvelopment. '1-he prirrarv goal ol'this subject is to prepal€ students fbr advanced leadership roles in
nrodern olgan iz-ation.

Learning Outcomes
l. This coLrrse uill provide a good tbuudation for students intending to snrdy in any majot, as the

main ob.lectir"c ol'this course is to provide students with the essential content and experiences
they need to becomc a rrotivating student, successful manager and an effective emplovee in any
type oi wotk thc-r, do in lhe 1'utule.

2. Ily studying this sub.lect students will urlderstand themselves and other people at work and will
be at.,le to learn lrorv to create efl'ective work groups to be successful in life.

UNIT. I
Cbncept, Nature, Characteristics, Conceptual Foundations and Importance, Models of Organizational
Behaviour, Historical Development of OB. Relationship with Other Fields

UNIT II
Perception and Attribution: Concept, Nature & Process ol Perception.
Attitude: Concept, Process and Importance, Cognitive Dissonance Theory
Personality: Concept, and Theories of Personality
Learning: Concept and Theories of Learning.

UNTT III
Motivation: Theories of Motivation, Early and Contemporary views
Leadership: Style and Theories of Leadership-Trait, Behavioral and Situational Theories
Analysis of Interpersonal Relationship
Group Dynamics: Definition. Stages ofGroup Development, Croup Cohesiveness, Formal and lnformal
Croups, Group Processes and Decision Making

UNIT IV
Organizational Power and Politics: Concept, Sources of Power, Distinction between Power, Authority
and lnfluence
Organizational Change: Concept, Nature, Resistance
Inrplenrenting Change, Kurt Lewin Theory of Change.

to change,

\
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Unit V
Conflict: Concept. Sources, Types, Functionality and Dysfunctionality of Conflict, Conflict Handling
styles. Stress: Understanding Stress and its Consequences, causes of stiesr, Mr;;gl;gii;;;..

Suggested Readings:

' Robbins Stephen p. (20 r 7) - organizationar Behaviour (pearson Education r 3th Edition)o Newstrom John W (2006). organizational Behavior: Human Behaviour at Work 12th Edition,
Tata Mc Graw I-lill.

o Luthans Fred (20J7) - Organizational Behaviour l2th Edition, Tata Mc Graw Hill: New Delhi

, o[,i
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BBA III Semester
DEVELOPMENT OF MANAGEMENT

THOUGHT
Paper Code: BBA-306

Max. Marks: 50
Min. Marks: 20

External : 40

Internal:10
Teaching Objectives
To provide knowledge &
Learning Outcomes:

. Tripathi, P C and Reddy, p N .principles of
HiII.

understanding olhow management concepts & theories evolved over time.

To make student understand

I . The major influences on the development of management thought.
2 ldentify the five rnajor perspectives ofmanagement thought that have evolved over the years.
3' The diffelent sub-fields that exist in the classical perspective of management and discuss the

central focus ofeach.
4' The theories olthe major contributors to the behaviorar perspective of management.

Unit-I
Evolution of Management Thought, Mechanistic Approach, Humanistic Approach, Contingency
Apploach, Earl1, contributors (charles Babbage, Frank Gilbreth, H.L. Gantt). Hawthorne Experiments,
James Burnham- Theory of Managerial Revolution

Unit-II
Schools of Management Thought- Process School, Empirical School, Human Behavior School, Social
Systems School. Decision Theory School, Mathematical Schoor, comparative Management Schoor.

Unit-III
Scientific Management - Evolution and Principles, Contribution of Henri Fayol, oliver Sheldon,s
Philosophy of Managernent, contributions of Mary parker Foflett, chester I. Barnard.

Unit-IV
Motivation: concept. importance, Theories -Masrow's Theory of Motivation, Herzberg,s Two-factor
Theory, Mc Gregor's 'lheory X and Theory y.

Un it-v
Herbeft Simons's Decision Making Theory, contributions of peter F. Drucker- MBo, chris Argyris_
Irnmaturity-Maturity Moder. wilriam G ouchi-Theory Z, Gary Hamer- concept or core competence,
Robert H. waterrnan &Torn-peters-Seven S Moder, Henry Mintzberg- Manageriar Rores.
Suggested Readings:

' McFardland, Dalton L. (1974). Management: Principles and practices. 4th ed. New york: MacMillan Publishing.
r Koontz, Harord and o,Donnelr, cyrir. (19g6), Essentials of Management. New Delhi : Tata

Mcgraw Hill.

Management

\is(
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BBA IV Semester
ENTREPRENEURSHIP AND SMALL

BUSINESS MANAGEMENT
Paper Code: BBA-401

Max. Marks: 50
Min. Marks: 20

External : 40
Internal:10

Teaching Objectives
r This course introdLtces the students to the basics of entrepreneulsh ip and small business management.. students gain a, Lrnclc'standing of horv to establish and manage a small business.

Learning Outcomes
o The Entrepreneufsh ip and Srrall Business Management sequence offers a unique learning experience

to studellts who aspire to start businesses or obtain employment in growth-oriented srnall busin"sses.
' The program will help students identify career options in small business, expand their knowledge of

entrepreneu rsh ip, and develop venture management skills and techniques.

UNIT I
Evolution and concept of Entrepreneursh ip, concept of Entrepreneur, Manager, Individuar andcorporate Elltreprerletlrs, characteristics of Successful Entrepreniurs, Entrepreniurship, lnnovation,I.vention, Creativity. Business ldea, opporlunities Through cnange, ontreprJ";.;hip-; 

" 
career, theChanging Role of the Entrepreneur

UNIT II
Theories of Entrepreneurship 

--- 
Innovation Theory by Schumpeter and Imitating. Theory of HighAchievement by McCre[and. X Efficiency rneory uy Liebensie in, Influences oi enir"pr"n.rr.t ;pDevelopnrent: Socio curturar, poritical, Economiial, personar, Entrepren.r.iat s,i.cerr'and Fairure,Reasons And Rerredies " Scope of Small Business activities in National Economy.

women Entrepreneurs: challenges to women Entrepreneurs, Achievements of women Entrepreneurs,Role Models of Women Entrepreneurs.

UNIT III
Entrep'eneursh ip Training and Deveropment programme, EDp &its phases Development of Supportsystem, Need of License, capital Issues and Legir Environment of Business; snt..p;l;riur planning
and Monitoring.

UNIT IV
c'eating Entrepreneurial venture: The Business Plan as an Entrepreneurial organization, project
Management-Techn icar, Financiar, Marketing personnel and Management Feasibirit-y Reports (DpRs),
Financial Schemes offered by Various Financial Institutions Like commerciat aanks, olfered byvarious Financial Institutions l-ir<e -commerciar Banks, IDBI, ICICI, SIDBI, SFCs, venture capitalFunding, Angle capitalist. Subsidies, Grants etc-with Special Reference to ,Export oriented Units,.

37
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UNIT V
Role ofthe following agencies in the entrepreneurship development

l' DIC- District industrial center, 2. SISI - small industry service institute, 3. EDII - Entrepreneurship
Development Instirute of India. 4. NIESBUD - Nationar Institute of 

-anu"p.*"urrrrip 
and smau

business Deveroprnenr. 5. NEDB - Nationar Entrepreneurship Development s*d, 6. siB', i. csro

Suggested Readings:

o Dynamics of Entrepreneurship Deveropment (2011) - vasant Desai. Himalaya pubrishing house.r Entrepreneursh ip: New venture creation - David H. Holt (20r6). pearson education Indiar Entrepreneursh ip Development Nelv venture creation (2016), - Satish raneja, S.L. Gupta.
Pearson.

o Project Managenrent - K. Nagarajan.(2017). New age International pvt Ltd.r Entrepreneu.sh ip; strategies and Resources - Mar c.J. Do inger.(2003). pearson

l 'L'
\t) i*--
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BBA Memester
MARKETING MANAGEMENT

Paper Code: BBA-402

Max. Marks: 50
Min. Marks: 20

External : 40

Internal : I0

Teaching Objective
o The sub.iect will enable student to be clear with all the core concepts, contexts, theories and

practical itrplication of Marketing in real world. The students 
'wiil 

also understand the
significance of Marl<etirrg as strategic and essential function in an organisation business strategy.

Learning Outcomes
e Enabling students to understand role ofmarketing for organization.o To enable student critically analyse an organisation's marketing strategies.

' The student wirr be abre to evaruate marketing implementation strategies.o The student rvill be able to folmulate and assess strategic, operatLnal and tactical rnarketing
decis ions.

UNIT 1

lntroduction to Marketing: Importance and scope of Marketing, core Marketing concepts, Marketing
Philosophies, Marketing Envirorrment, Marketing Strategies & ilans, changing liufuNj lunar.up. -

UNIT 2
Analysing Marketing Oppoltunities, Customer Value and Marketing Mix: Consumer Decision Making,
Building Customer value. Analysing Consumer Markets - Consumer Behaviour * Cultural, Social &Personal Factors, deveroping prodlcts_ & brands - product levers; crassifying pr"ar.,i' p."auct range,product line & product n.rix, 

^product 
Life cycres, new product i*".topr"rt, lew ServiceDevelopment. Stages of Product/ Service innovation developrneni, The process oi uaofiion, Branding.

UNIT 3
Designing a Customer Driven Strategy: Market segmentation - STp process - segmentation ofconsumermarket, business market, requirement for effectivi segmentation, .u.t .t turg.iing - Jva"tuating mart<etsegmentation, serecting target market segmentation, positioning - e"riii"ri"-g unj'*r.por;tioningpositioning maps, product positioning strategies.

UNIT 4
Distribution Decisions. promotion & communication Strategies: Marketing channers, channerintermediates and functions, channel structure, channel for consumer products, business and industrialproducts, alternative channer, channer strategy decisions. The- promotionar ,rr, uJu.riirirg, pruri"relations, sares promotion, personar se[ing, Sirect and onrine N.iarketing. v".t"ii.g ;runication_communication process. communication promotion mix, factors affecting iir. pro,ro,io"n ri"

39
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UNIT 5
Pricing Decisions & Pet'sonal communication: Importance of 

.price, cost determinant of price, markuppricing, profit maximization pricing, break even pricing, pric.ing strategier, .,rrr", 
"i'pri"";ng 

strategy,product Iine pricing. woM. Rurar marketing, ecip. ."[iionship- Marke"tini, oigili *"rr["tirg, Sociar

::jli,,T:ro"'"*, posrmodern marketing, market susrainabirity and .trri"i, criuui 
-marr<eting, 

green
rnaIKetrn g

Suggested Readings:

' Philip Kotrer. cray Arrnstrong (2016), principles ofMarketing, r5e, pearson Education.o Lamb, Hair. Sharrra, Mc Danier, (2016) principres of Marketing, A South Asian perspective
Cengage Lear.ning.

o Grewal and Levy. Marketing Management, 5th edition, McGraw Hillo Kumaraswamy and Namakumari, (20 r g) Marketing Management-rndian context and grobalperspective. Sage publication India Ltd

J;t-
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BBA IV Semester
FINANCIAL MANAGEMENT

Paper Code: BBA-403

Max. Marks: 50
Min. Marks: 20
External : 40

Internal:10

Teaching Objectives

l. Introduces Financial Management and its application in practice.
2. It focuses on the critical erenents of financial decision-making for organizations, including
investment decisions, sources of flnance.
3 Provide the learner rvith an in-depth understanding ofthe link between company's financial decision-making.
4 Ensure the leartrer understancls and appreciates the strong linkages between organizations andfinancial managentent.
5. To demonstrate the importance ofcapital budgeting.

Learning outcomes: on successful completion of this module, the students wi be abre to:
l. Describe the financiar environment within which organizations must operate
2. Critically evaruate tlle frnanciar ob.jectives ofvarioui types oro.guniruiion, und the respective
req u irements of stakeholders
3. Know about the capital structure theories.
4 Explain alternative sources offinance and investment opportunities and their suitability in particularcircumstances.
5 Assess the factors affecting investment decisions and opportunities presented to an organization.6. Selecr and apply reclrniques olleverage

Unit -I
Financial Management - Meaning and definition, nature, scope and importance of Finance; Financialcoal - Profit vs. wealth maximization; Financial function Traditionul una;;il concepr _Investmenr, Financing And Dividend Decisions, Responsibility of Fi;";;;fu;;;g;;:"-""'
Unit -II
Capital Budgeting (In'estment Decision) - concept, Types of lnvestment, Methods of Evaruation _PBP, MPV, IRR, ARR & pt Methods.

Unit -III
Cost of capitar - Meaning And Significance of cost of capitar; calcuration of cost of Debt,Preference Capitar. EqLrity capitar and fletained Earnings; combined cost of capitar (weighted); costof Equity and CApMrCapiral Asser pricing model.).

Unit -IV
Capital Structure Theories: Meaning and definitions,
theory, net operating incorne theoryl Modigilani anj
capital structure, deternr ination of capital struciure.

capital structure theories (net income approach
Miler theory. and rraditional theory.l optimum

41
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Unit -V
operating and Financiar Leverage: Measurement of leverage: Etrects of operating and financialIeverage on profit: Analvzing altemate financial plans, caicutation of operating financial and combineIeverage, Degree of Operating and Financial Leveiage

Suggested Readings:

o Pandey I.M. Financiar Management 9th Edition , vikas publishing House, New Derhi
' Khan M.y. &.rain p.K. (2014). Financiar Management, Tata Mcdraw Hiir, New Delhir Baneriee (20 I 0) Fundarnental of Financial Management _ pHI
o Prasanna Chandra (2007). Financial Managemeni_ McGraw Hill

J-lf
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BBA IV Semester
HUMAN RESOURCE MANAGEMENT

Paper Code: BBA-404

Max. Marks: 50
Min. Marks: 20

External : 40

Internal : l0

Teaching Objectives:
The student is able to get a bird's eye view of concepts of human resource management including HR
Planning, HR Development and retention

Learning Outcomes: After passing the course students will be able to
l. Measure- Errployee Involvement, 

.Divelsity, competencies, Absenteeism, Employee -furnover,
Employee Rete,tion, .rob Satisfaction, Employee Loyalty, Ernployee commitmeit, Stress and
Per{brmance

2. Write a job advertisernent

UNIT I
The Dynamic Environment of HRM: Introduction, Functions, Scope and Significance of HRM;
Human capital in organizations; Managing Human Resources in organizatio,.,i; uR'trlanugelnent
Roles; Effects ol 'lechnologl, on HRM; workfbrce Diversity; HR Mlnagemeni'competencies and
Careers; Best HR Practices olTop Business Organizations in India.

UNIT II

Recruitment and Selection: Concept; Recruiting Goals, Factors that Affect Recruiting Eflbrts,
Constraints orr Recruiting Eftorts, Recruiting Souries; online Recruiting; Recruitment Aiternatives;Foundation of Selection: Serection process; Recruitment and Selecti# pr".;;;;ii;p Business
Organisations in India

UNIT III

Assessing the Internal work force: Jobs and Skills Audit, organizational capabilities Inventory,Using a Skills Database: Forecasting HR Suppry and Demand: Forecasting Methods and periods,
HR on-the-Job Discovering what works wjth a ,,Ski s Database,,, Forec"asting in. n"runa ro,Human Resources, Forecasting the Supply of Human Resources

UNIT_IV

Jobs and Job Analysis; Nature of Job and work; Position Analysis euestionnaire; The MultifacetedNature of Job Anarysis; Job Design/Re-Design: crassic Approaches to.tob oesign, crraracieristics orlobs,.Using Tearns in Jobs, Types of'Teams, Aduuntug., and Disadvantag". 
"ir?", r"ir; Nature ofJob Anatvsis: Task- Based Job Analvsis, competenc!-Based Job Anaryiis, ch;;;i;;;:;; AnalysisApproach; Job Anarysis Methods: observation, Interviewing, euestionnaires, computerizedSyste*; Behaviorar Aspects of Job Analysis: ,,rnflation,, ot :oi, ara l; Tr;i;;; ir"ploy.. uraManagerial Anxieties, current Incumbent Emphasis; HR Metrics: writing a Job aar.rtir.il.nt.
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UNIT V

Organization/Individual Relations: The Psychological Contract, Generational Differences; Job
Satisf'action. Loyalty- and Commitrnent, Individual Employee Perfbrmance, Individual perfbrmance
Factors. lndividttal Motivation. Management lmplications for Motivating Individual performance;
Retention of Human Resources: Myths About Retention, why peopre Stay or Leave; Drivers of
Retention: characteristics ofthe Employer, Job Designiwork, career dpportunities

Suggested Readings:

r Decenzo. D. A., & Robbins, S. p. (2010). Fundamentals ol Human Resource
Management. John Wiley & Sons, lnc.

o Mathis, R. L., & Jackson, J. H. (2009). Human Resource Management. Thomson South-
Western.

' Rao' P. (2014). Essentials of Human Resource Management and lndustrial Relations.
Hirralaya Pub lish ing House.

o Luis R.Gomez-Mejia. David B.Balkin, Robert L cardy. (2012). Managing Human Resource.
PHI Lealning.

o Bernadin (20 l2) . Human Resource Management gth Edition,Tata Mcgraw Hill... Wayne Cascio" (2007) Managing Human Resource, McGraw Hill.r lvancevich (201 2). Human Resource Management, McGraw Hill.
' . Uday Kurra'Hardar (2012), Juthika Sarkar. Human Resource management. oxford.
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BBA Memester
INCOME TAX LAWS AND PRACTICES

Paper Code: BBA-405

Max. Marks: 50
Min. Marks: 20

External :40
Internal : l0

Teaching Objective
irhecourseairlstoacquainttlrestudentwithanoverviewofIncometaxlawandpractices.
2. The course airns to acquaint the Benefits ofTax assessment.
3. The course aims to acquaint the role of income tax authorities.

Learning Outcomes
l. Know about the Income tax law and practices in India.
2. Can understand the difTerence heads ofearning incomes.
3. Understand tlle registration procedure under Ii Act.
4. Can understand about Assessment oftax and tar liability under Income tax .5. Can knou the deducrions available under lT Acr

Unit-I
Basic concep.ts of inconre, Agriculture income, Assessee,
and Tax liability, Exempted incomes

Unit-V
Computation oftax liability of individuals, procedure of

Previous year, Assessment year, Residence

Income-tax authorities

Unit-II
Income from sararies, Inco,e from house propefiy, profits ancr gains ofbusiness or profession

Unit-III
Capital gains, Income frorn other sources. Set oifand carry forward ofrosses, crubbing of income

Unit- IV
Deduction from gross toral income 

1yarlf.r9 to alr types of Assessee, Rebates and rerief flrom taxliability, Assessr-nent of total income of individuals

J-4
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Suggested Readings:

o Mehrotra H.C. . Sahitya Bhawan publication house.60th Editiono lncom e '['ax Act-As A rnended by Finance Act 201 g (62nd Ed ition 20 r g), Dr. Vinod K.
S inghan ia. Taxnran

' Girish Ahuia & Ravi cupta, Systematic Approach to Taxation: containing lncome Tax andGST.
o Girish Ahuja & Ravi Gtrpta (2019). Systematic Approach to Income Tax. wolters Kluwer

J*e
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BBA IV Semester
RESEARCH METHODOLGY

Paper Code: BBA-406

Max. Marks: 50
Min. Marks: 20

External : 40
Internal : 10

Teaching Objective
a) To fam.iliarize pa(icipants ivith basic ofresearch and the research process.
b) To enable the participants in conducting research work ana ronrututinj r"search synopsis and report.c) To familiarize participants r.vith Statistical packages such as SpSS/EXCEL.
d) To impart ktrowledge for enabling st;dents to develop. data analytics skills and meaningfulinterpretation to the data sets so as to solve the business/Research problem.

Learning outcome: The aim of the course is to provide participants with an introduction to researchmethods and report r'vriting. Upon successfur compietion ofthe course students are expected tol Develop understanding on various kinds of research, ob.iectives ofdoing research, research process,research designs and sampling.
2. Have basic knowledge on qr-ralitative research techniques
3 Have adequate knorviedge on measlrrement & scaling techniques as well as the quantitative dataanalysis
4, Have basic awareness ofdata analysis_and hypothesis testing procedures

UNIT I
Background:

l. Introduction to Research and The Research process.
2. Types of Research.
3. Developing Research euestions
4. Contributions of Research to Theory and practice.
5. Research Ethics and tntegrity.

UNIT II
Literature Review:

l. Identifying- Accessing and Managing tnfbrmation and Scholarly Literature2. Acadenric Writing and Referenciig
3. Literature Review Development
4. Argumentation and Synthesis

Quantitative Methods - I:
I . Data and Variables.
2. The Nature ofeuantitative Research.
3. Descriptive and Influential Statistics.
4. Sampling.
5. Designing and Coding euestionnaires.6. Data Entry and Scr.eening.
7. Hypothesis Tesring.
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UNIT III
Quantitative Methods Using SpSS- II:
1. Association: Correlation Coelficients.
2. Bivariate Regression.
3. Association - Chi-square Tests.

UNIT IV

Quantitative Methods using SpSS- III:

l. Difference:t-tests.
2. Difference: ANOVA.
3. Reliability. Validiry and Rigour.

UNIT V

Report Preparation

1. Reporting a Quantitative Study.
2. Types and Layout of Research Report.
3. Precautions in preparing the Research Report.' 4. Bibliography and Annexure in the Report.

*Note: The course has to be taught with the help ofMS Excel and IBM SpSS wherever needed.

Suggested Readings:

. cooper and Schindrer - Busiless Research Methods (Tata Mc Graw Hifl, 9th Edition)o Saunders (2007) - Research Methods for Business students 2th Edition, pearson Eiucationo william c. Zikurund (20 r0). Business Research Methods, South-western C."g^g. L.*ri"g.o Panneer Selvarn (2008) - Research Methodology prentice Hall oflndia.. Gravetter (201 5).- Research Method for Behavourial Sciences (Cengage Learning). Beri G.C. (2013). - Marketing Research (Tata Mc Graw Hill. ath Edition)o Kotha'i c.R. (2004) - Research Methodology Methods & Techniques 2nd edition, new AgeInternational Publisher.s

ru
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BBA V Semester
MANAGEMENT INFORMATION

SYSTEM
Puper Code: BBA - 501

COMPULSORY PAPER

Max. Marks: 50
Min. Marks: 20

External : 40

Internal:10

Tcaching Objectives
l. The course ob.iective is to enable students to gain the perspectives and abilities that they will need to

manage organizations in what is increasing being known as the information age.
2. To make required personal. and organizational changes to implement tlie new technologies in

established and in new or.ganizations.

Learning Outcomes
l. Students will be able to understand the leadership role of Management lnformation systems in

aclrieving business competitive advantage through informed decision inaking.
2. Student will be able to analyze ancl synthesize business information ind systems to facilitate

evaluation of strategic alternatives.
2. Students will be able to elfectively communicate strategic alternatives to facilitate decision making.
3. Student will be able to establish and understanding ofihe various techniques flor systein analysis and

desigrr.
4, Student will be able to develop an understanding ofthe principles and techniques used in the System

Developrnent L if'e Cycle.

UNIT I
An overview MIS: Definition, T]r: l9l. of rnformation System in Business Today, Strategic Business
objectives of MIS, Relation of MIS with other Academic Disciplines; op";;; ;l.r.nts of anlntblmation system. MIS concern in fire organization: Sequentiar nt. orgunrruf;on: Hashed fireotganization, indexed file organization; File organization to suppoft Multi-attribute search.. Database
olganization: Single Flat file. Hierarchical Datibase structure; Network database structure; Relational
Database Structure.

UNIT II
Management Infot'mation System Structure: Based on manaqement Activity: Hierarchy of ManagementActivity; Infbrmation systems for-operation control; Infoiration ,yrt.ni ro,. ,uruj.i.nt op".utionControl and Infbrrnation s.v-stems fo^r strategic Planning. Based on oiganizationat ffi;;i;;, Sales andMarketing Subsystem; production Subsystim; Logistiis subsystems; personner Subsystem; Financiarand Accounting Subsyste,rs; Inronnation proceising subsystem; Top Manageme", I;br;il;r,Synthesis of MIS Structure; Some issues in MIS Structuie.

UNIT III
MIS^^support Decision making process: payoff Matrices in Statistical Decision Theory; Utilitv andlndiflerences curres: Decision Trees. Game Theory. concepr "i rri"rr"i"rl'ii;fi;ili; I;rJ;#;presentation; Quality of Infornration; Value of Informarion in Decision vuting unJ oih.; i,alue; Age of
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Infbrrnation Human as an Information processor: General Moder, Newelr Simon Moder, Limits andcharacteristics ofon Hunran inforrnation processing, ,,unug"., as information processors.

UNIT IV
System Concept: Defi,itio,. 

9-lT:ll l"O:, and Types of systems;. Subsystems; System stress; Systemchange: preventi,g System Entropy; Syste, concept and'organizatioi' sr;;;,;';;;;t Appries toMIS; Computer aided sotiware engineering (CASE to;l).

UNIT V
Systerns Analysis and Design: System Deveropment Life cycle Stages; Initiation pranning; systemAnalysis; Design. Coding and Testing Irnplementing and Training;"pr;r;;;;;;; naiirl apprication

.f;ffilffi::l 
(RAD); End user computing; oul"ct Srieniea Progrimrning. i"rl"rp"l..yl emerging

o CIoud and mobile computing
o E-commerce, I-n-cornrnerce
. Internet of Things

Suggested Readings:

' Goyal, P. D., (2000), Management rnformation System: Manageriar perspectives, Macmillan. India Limited, Nerv Delhi.
o Davis, B', Gordon, (1984), Management Information 

.systems: conceptual Foundations,structure and Deveropment (2nd ed.), McGraw Hifl international Edition, N."i v"*'. O'Brien..l. A.. & Marakas,_G.. (2010). Management information ,yu"r" f iOrf,, ea"j. New Oefni:Tata McGraw Hill Higher Education.. 9. ..S. . V. Murty (2014): Management
Appl ications, Himalaya publishing Hou-se, Mum

* oL'
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BBA V Semester
BANKING LAW

Paper Code: BBA - 502
COMPULSORY PAPER

Max. Marks: 50
Min. Marks: 20
External : 40
Internal:10

Teaching Objectives

. To create understanding oflndian Banking System

Learning Outcomes:
To make stLrdents

l. Know the sigrrificant contribution ofdifferent types ofbanks_
2. Appreciate how important banking services for the economy
3' appreciate the rore orbanks and their reguratory and compliance requirements-
4. Understand the Government and RBI,s powers to control and regulate banks5. Precautions wliiclr a bank should undertake to avoid legal liability
6' Understanding the rights and liabilities ofa customer and a bank in regard to various situations in' 

their relationsh ip

UNIT-I: Introduction
origin, Definitions, Functions of banks, Crassification of banks, Deveropment and organisationar
structtlre of banks, Challenges for Indian banking industry. Functions / Services and p-rinciples ofcomnrercial banks.

UNIT-II: RBI and Banking Regulation Act
ReseNe Bank of India - organisation, Functions and Appraisar, powers of the Reserve bank;Nomination ofdeposit accounts and rockers. Scheme ofthe banking reguration act, Apprication ofthe act-generar provisions. management and contror, loans and advances, aarat, oi a bankingcompany.

UNIT-III: Banker and Customers Satisfaction
Meaning of banker and customer, Relationship between banker and customer, obligations ofbanker, Banr<er's duty to maintain secrecy of the customer,s account and Rights ofthe banker.

UNIT-IV: Accounts of Customers
Various types of deposit accounts - opening and operation, Deposit schemes, Insurance of bankdeposits operations i, Deposit Accounts and complaints of customers, Reconciriation of
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Transactions at ATM. Faiiure. Foreclosure charges/prepayment penalty Sick/old/incapacitated
Account Horders . Erroreous Debits Arising on Frauduleni or other Transactions, Safe DepositLocker'. Deceased Depositors settlement of Claims Accounts with Survivor,4\om inee clause,inoperative Accounts in Banl<s. Insurance ofBank Deposits, Closing ofa Bank Account

UNIT-V: Legal Aspects of Banking Operations
Legal aspects ofa cheque. Definition ofa cheque, Different Types ofcheques, crossing
of a cheque' Endorsernent. Legal provisions Regarding Endorsements, paying BankeiProtection and Liabilitl, of paying Banker, payment in Good Faith, payment'By Bank
Under Mistake ,Collecting Bank. Cheques payable to Third party.

Suggested Readings:

o sundaram and Varshney (20r3)- Banking Law, Theory and practice 24th edition _ Surtan chandCo.

o B. Santhanam (2012) Banking and Financial Systems 5th edition - Margham Publishers

a

S N Maheswari (20J4), Banking Law, Theory and Practice I lth edition- - Kalyani publication.
Parameswaran (2013), Indian Banking _ S. Chand and Co.
Banking Law. Theory and practice - Sherlaker & Sherlaker 24rr,Edition

l 'L'lJ'*-='
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Teaching Objectives

To provide a basic understanding ofthe insurance mechanism.

Learning Outcomes
After going through this subject the stuclents will be able to

I ' Explain tire concept of insura,ce and how it is used to cover risk.2' Understatrd how insrtrance is transacted as a business and how the insurance market operatesare also explained.
3' Describe the relationship between insurers and their customers and the importance ofinsurance contracts are discussed.
4' Get an overview of major life insurance and general insurance products is included as well.

UNIT-I: Nature of Insurance

origin and Deveropment of insurance, Essentiar erements for insurance, Scope of insurance, Nature ofinsurance, Functions ol insurance, Importance of insurance and Types of insurance.

UNIT-II: Organization of Insurance

::rril,,r11,", 
ol insurance, insurance organization in India, Role of insurance, Risk management and

UNIT-III: Insurance Contract

X.ril,JfJi:il:,#;;,:fi::., 
principles of insurance conrract, over insurance and under insurance,

and life insurance contract. 
contract and general contract, Difference U"r*.an .on,ru.iot ind.rnity

INSURANCE MANAGEMENT
Paper Code: BBA_S03

COMPULSORY PAPER

Min. Marks: 20
External : 40
Internal : 10
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UNIT-IV: Insurance Legislation in India

A brief history ol insurance legislation in India, The Insurance act, 1938 with important provisions,
Indian insurance industry and Insurance in lndia.

UNIT-V: Insurance regulatory and Development

Insulance regr"rlatory and development authority act, r995 and Insurance regulatory, deveropment
authority regulations, 2000 and 2002 regarding amended provisions.

Suggested Readings:

r Black K. Jr.. Skipper. H. D. Jr, (1999). Life and Health Insurance. l3th edition, pearson
Education.

' Palande P'S.. Shah R.S. and Lunawat M.L. (2004). Insurance in India. Response Books, Sage
Publications Ltd

' cupta, P.K (20 r 6). Insurance and Risk Management. Himaraya pubrishing House: New Delhi. Holyoake J. & Weiper B. (2010). Insurance. CIB publications, Delhi.

' Ganguly A. (2009). Insrrrance Management. New Age pubrications: New Derhi.

' Re.ida, George E (2013). Principles of Risk Management and Insurance. pearson Education. India.

. Heins W. ( I 989). Risk Managemenr and lnsurance. McCraw Hill pub

,. ?L,
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BBA V Semester
ADVERTISING AND SALES

MANAGEMENT
Paper Code: BBA -MM- 504

MARKETING GROUP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal:10

Teaching Objectives:

The objectii'e of'this cotttse is to provide an understanding of the basic principles of advertising
managemellt. nature. purpose & complex constructions in the planning and executlon of a successfuladvertising program

Learning Outcomes:

The subject will make students well versed with the

I . concepts of Advertising, promotion, Iaunching of products
2. P ractical inrpl ications of various concepts of advertisin g

UNIT-I: Introduction

Concept, Definition. Scope' objectives and Functions of advertising, outcomes of Good AdvertisingRole of adveftising in nrarl<eting mix and the advertising process. Legal ethical and social aspect ofadverlising.

UNIT-II: Prc - Launch Advertising Decision

Need of Advertisement for Product launch, Determination of target audience, Advertising rredia andpre-requisites fol selecting advertising media. Advertising measures. Layout of advertisement andadvertising appeal, advertising copy.

UNIT-III: Promotional Management

Meaning or promotions Management, Role of Adverlising department in managing promotions, Roreadvertising agencies ancl need of selecting right advertisiniagency for promotions, Ijvertising budget,Evaluation of advertising carrpaigns and Advertising effeciveness.

UNIT-IV: Personat Selling

Meaning, lnrportance and objectives of personal selling, Difference between personal selling,Advertising and sales promorion. Advantages and disdva
procedure ofpersonal selling. \, 

ntutit of Personal selling, Methods and
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UNIT-V: Sales Man:rgement

Concept of sales management, Objectives and Functions of sales management.
Management of sales force a.d Sales from objectives, Sales from recruitment.
compensation and evaluation.

Sales olganization,
selection, training,

Suggested Readings:

o Rajeev Batra, John c Myers, David A Aaker (2002), Advertising Management 5th edition
Pearson fducation pub.

o wells. Moriaritv& Burnett (2005), Advertising Principles & practices 7th edition, prentice Hallo George E'Belch& Michael A. Balch (2009) Adverlising and promotion 7th edition, McGraw Hill
Publication.

r S H'H Kazrri and Satish K. Batra (2009), Advertising And Sales promotion Excel books.o Sangeeta Sharma and Raghuvir singh (2006) Advertising planning and Implementation, pHI 
.. Kleppner's Advertising procedure by w. Ronard Lane, Kane whitehifl King and J. Thomas

Russell, Pearson Education Igll, edition
o Contemporary Advertising, Promotion and Marketing Comrnunications by Kenneth K Clow,' Donald Baac. PHI Learning pr.ivate Limited, New Delhi 7,,,edition.

r tL-
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BBA V Semester
MANAGEMENT OF FINANCIAL

INSTITUTIONS
Paper Code: BBA -F- 504

FINANCE GROUP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal : l0

Teaching Objectives
To provide knowledge & understanding of financiar institutions & their management.
Learning Outcomes
After going through this subject

o The student r'viI knorv the rore offinancial system in economic deveropment ofa nation.
' IT,:t,.lot* 

will lea'n about Indian financial markets, regularors ol financial markets, flnancial
InsUIt.tltons.

' To give a detaired idea about the Indian financiar system and its broad components.

UNIT I: Working of Financial Institutions
Financiai assistance ol institutions, Financing policies and Norms of institutions promotional activities.

UNIT II: Major Financial Institutions
IFCI- lndustrial Finance Corporation ollndia
IDBI- Industrial Development Bank of India
ICICI- lndustrial Credit and Investment Corporation of India
UTI- Unit Tr.ust of India

UNIT III: Banking Institutions
Reserve Bank of India: Introduction, organization, Rore, Management and its functionscomrrerciar Banr<s: concepts, Source of'funds, investment of funds. co-operative Banks: Features,Types, Structure and Growth NABARD: Organization, Role, Management and its functions

UNIT IV: Non- Banking Financial Intermediaries
HUDC: Housing And Urban Development Corporation
SHFSs: State Housing and Finance Societies.
HDFC: Housing Development and Financing Corporation
Investment companies and rnerchant Banks \

\\\\n^2, \v
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IINIT V: Insu rance Companies
Nature of insurance company.
Life Insurance corporation (LIC): organization, Types and Structure of insurance plans, Investmentpattern and policy.
ceneral Insurance corporation (GIC): organization, Types and structure ofBusiness

Suggested Readings:

o L M Bhole and .litendra Mahakud (2013). Financial Institutions and Markets, New Delhi:
McGraw Hill Education (lndia) private Limited.

o cordon and Natarajan (2012). Financial Institutions and Markets, New Derhi: Himalaya
Publish ing House.

o Jeff Madura (20 J I ). F inanciar Institutions and Markets, New Derhi: cengage Learning.
' Anthony Saunders and M M Cornett (2010). Financial Markets and Institutions, New-Delhi: Tata

McGrarv Hill.

I .rli
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BBA V Semester
MANAGEMENT TRAINING AND

DtrVELOPMENT
Paper Code: BBA - HRM - 504

HRM GROUP

Max. Marks: 50
Min. Marks: 20

External : 40

Internal : l0

Teaching Objectives

o To develop an understanding ofhow to plan and implement training activities in an organisation.

Learning Outcomes

' The students will develop basic skills for designing and conducting the training programme. An
application ofconsideration that underlie the management oftraining funcrion in an organisation.o The design olthe course aims to provide an experimental, skill- based exposure to the process of
planning, organizing and implementing a training system.

UNIT-I: Introduction

to:rjl^,'.*...0 and ob.iectives or training, principles of training, Methods of training- on the Job
and Off the Job Tr.aining Methods,

UNIT-II: Employees Training

T'aining Process - Identification of training needs, planning of training program, Serection of
trainees, Irrplementation of training, Training evaluation and follow_up.

UNIT-III: Management Executive Development

Impo(ance of h'aining and deveropment, objectives of training and deveropment, Executive
training and developnrent process, Methods of training and development and its selection,
Evaluation oftraining and deveropment, Management training and deveropment practices in India.

UNIT-IV: Establishing the performance Management System

Inh'oduction; Purpose; The Appraisals process: Appraisals Methods; Evaruating Absorute Standard;Relative Standard Methods; Factors that can Distort Appraisars; comparing p.lrrorrun.. AppraisarMethods of Top Business Organizations in India
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UNIT-V: Career Development

Basic concepts, Stages of career deveropment, Importance and rimitations, Various career deveropmentprogrammer and Carrier dynamics. Career planning and Succession planning

Suggested Readings:

o Buckley R and CapJe, Jim, The Theory and practice of Training, Kogen & page, 1995.Lynton R Pareek. U. Training for Development, Vistaar, New Delhi 1990.c Peppar' AIIan D' Managing the Training and Deveropment Function, Gower, Ardershot,
1984.

o Reid, M.A.. et el.. Training lnterventions: Managing Employee Development, IpM,London. I 992.

' Senge, p, The Fifth Disciprine: The Art and practice of Learning organization, century,London 1992. John patrick: Training Research and practice.

J;tr
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BBA V Semester
MARKETING RESEARCH
Paper Code: BBA -MM- 505

MARKETING GROI]P

Max, Marks: 50
Min. Marks: 20

External : 40
Internal : 10

Teaching Objectivcs
To rrake students couversant with research concepts in the field of marketing.

Learning Outcomes
The course will help tlte students to

l. Understand the concept ofmarketing research
2. Able to apply scientific method to the solution of marketing problems.
3. cet usetirr infbrmation in solving marketing proble., o.,ruking marketing clecisions.

UNIT - I: Concept of Marketing Research

concept, Nature, Scope of malketing research, objectives of Marketing Research, Importance and Roreof marketing research, Uset's of marketing research, classification of Marketing Research, organization
of MR depaftment" Lirnitations of marketing research, Position of marketing research in lndia, Ethical
issues in marl<eting resear.ch..

UNIT-II: Marketing Research process

Steps in rnarketing researclr. characteristics of good marketing research, marketing research plan,Marketing research agencies. career opportunities in marketing research, Future of marketing research.

UNIT-III: Product and Advertising Research

concept of prodrct research. Research in New product Development, Research scope on every stage ofPloduct life cycle, Research fbr components ofproduct mix.

concept of advertising research,_ Impoftance of Advertising Research, Scope of Advemising ResearchMedia selection research, Difficulties in advertising researchi

UNIT-IV: Motivation Research

concept and Nature of motivation research, objectives of Motivation research, Types of motivationresearch, Motivation research techniques, Limitations of motivation research and

y:.[:_::1 :i,..oj ",..rrr0.1 
segmentarion research, Objectives of Market segmentarion researchand Limitation of conducting market segmentation

J-,^lY
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UNIT-V: Marketing Research Report

Meaning and Concept of Research Report. Importance of writing a research repoft, Types of research
report, Guiderines for writing a good research report, Report format, Market."."ar"h-proposar.

Suggested Readings:

' Naresh K' Malhotra (2019), Marketing Research: An Applied orientation, . pearson Education.
' Boyd Harper. w..rr. and Rarph westfalr, (r9g9), Marketing Research - Text and cases, New

York, Richard D. Irwin Inc.

' Kulkarni, Patir and Homai pradhan (2002), Modern Marketing Research, Himalaya pubrishing
House, New Delhi.

J^"^14
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BBA V Semester
INVESTMENT MANAGEMENT

Paper Code: BBA -F- 50S
FINANCE GROUP

Max, Marks: 50
Min. Marks: 20

External :40
Internal:10

Teaching Objectives
1. The course aims to acquaint the student with an overview ofprocess of porlforio management.2. The course aims to acquaint the risk & return.
3. The cour.se aims to acquaint the Functions of Asset Management Companies

Learning Outcomes
l.Know about the concept o1. investment tnanagement in lndia.
2.Can understand the Analysis of risk & returnl
3.Understand the Asset allocation decisions_
4.Can understand about Behaviour of stock market prices.

UNIT I
Irrtroduction concepts ol investment-Financial and non-financial forms of investment-objectives offinancial investment, types of instruments, Financial markets- - primary and ,".ondury markets majorplaye.s and instruments in secondary market -Functioning or 116.['.r'.*;;ilil lnd settlementprocedures at NSE & SSE. Functions of SEBI. lnternationa] stock exchange.

UNIT 2
Utility Analysis: Analysis of risk & return, types ofrisk. valuation - bond and fixed income instrumentsvaluation -bond pricing trreorerns, duration oibond and immunizatio, 

"i r",*.ri ,ii., ,".r, ,uu",rr. or
;lT,;"ri*",deterr.nination 

olvieid curves, capitat attocaiion between rirky t rl;[-'f;;" assets-urility

UNIT 3
Investrxent Ancllsis ftrndamental & Techn.ical Analysis of.equity stock. concept of intrinsic value,objecrives ard beriers of rundamentar anarysrs. E.;;;y industry-company framework, Economica'alysis and forecasting, Theory of.Technical analysis, poin,, unj fisrrJ, 

"'h"rr;; c"hart. contraryopinion theory, confidence index RM, RSl, and Voulng uioug" analysis.
Behaviour ol stock tna.ket nrisg5 - Jhe ,ruik"t *..hariim, Lsiaute hypothesis about Market efliciency,irnplicarions or'erficien* ',narker 

hyporhe;; Ib;';ffi; anatysis and portforio managemenr., Asserpricing theories CApV & Rrbrrrage pricing theories.

UNIT 4
Modem portforio theory Asset airocation decision. Dominant & Efficient portfolio simplediversificarion. Markowitz diversification^nod.r, ;;i;;;id;, optimar portforio - Sharpe singre index

;li:i,r3":ffiT'nation 
or corner porrfolio. process 'oi portforio' ,unug.r.ni-'i rnternational
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UNIT 5
Portfolio perlbrnrance evaluation Sharp & Treynor & Jensen's measure, portfolio revision Active andpassive strategies & forrrula plans in portfolio revision. Mutual funds+yp"., p..for.un." evaluation ofmutual f'unds. Functions of Asset Management Companies.

Suggested Readings:

' Investment Analysis & portforio Management - Reilly - g/e - Thomson / cengage.o Security Analysis & portforio Management - Fisher and Jor.dan, 6/e p.urron,-pfrr.
o Portfolio Management _ Barua, Verma and Raghunathan (TMH), l/e. 2003)o David G. (20 | 3). Investment Science - Luenberger Oxford.o S. Kevin (2006) porrfolio Management _ prentice Hall India

t ^)!ioP--
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BBA V Semester
INDUSTRIAL RELATIONS

Paper Code: BBA - HRM - 505
HRM GROUP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal : l0

Teaching Obiectives

o To sensitize the students to the tasks of industrial relations
. To familiarize them with the current IR practices.
o To understand the level of lR in lndia and at world level.

Learning Outcome

l rhe subject will help students to make them familiar with the status of industrial relations inlndia.

to Industrial Relation,
Meaning & concept of

prevention and Settlement of
India-

2. The students rvill be able to understand the mechanism of IR.

UNIT-I: Introduction

concept of industrial relations, objectives of Industriar Rerations, parties
International Labour Organization (lLO): Role, functioning and contributions.
lndustrial Peace.

UNIT-II: Industrial Disputes

Meaning, Forms, Causes and Results of disputes, Methods for the
lndustrial disputes, Authorities for the settlement of Industrial disputes in

UNIT-III: Trade Unions:

origin and growth, objectives, functions and role of rrade Unions, Issues and chalenges of rradeUnions Difference between HR and IR. Importance of HR in ,"i",.irrrg g""a l"orrrr,.,'.1,*,*.

UNIT-IV: Employee Discipline

concept, Importance ancl Types of discipline, Arguments against negative discipline, Essentials of agood disciprinary systen.r, Kinds ofpunishment, procedure for taking disciprinary action.

J--4
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UNIT-V: Grievance

Meaning and Causes of grievance, Grievance procedure, Settlement of grievance in Indian industry.
Employees cou nseling.

Suggested Readings:

o Niland J.R. et er. (1994) The Future ofrndustrial Relations, Sage publications, New Delhi.
' Mamkootarn, K (1992), Trade Unionism-Myth and Reality, oxford University press, New

Delhi.

' Papola T.S.and Rodgers,G, (1992) Labor Institutions and Economic Development in India, ILO,
Geneva.

o Ramaswanty , E.A, (1994) The Rayon Spinners The Strategic Management of Industrial
Relations, Oxford University press, New Delhi

o Virmani, B.R. (r988). participative Management vs collective Bargaining, vision Books, New
Delhi

J*;[
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BBA V Semester
CONSUMER BEHAVIOUR
Paper Code: BBA -MM- 506

MARKETING GROUP

Max. Marks: 50
Min. Marks: 20

External : 40

Internal:10

Teaching Objective
To understand the role of consumer behavior in marketing and to identify qualitative and quantitativemethods of nreasuring consumer behavior

Learning Outcome
The student lvill understancl the influences on customer choice and the process of human decisionrnaking in a rnarketing contcxt.

UNTT I
Introduction to Consumer Behavior: -Nature and rmportance of cB, Apprication of cB in Marketingconsumer Research Process: Various Methods and techniques of consumer, research, consumerResearch Process, New deveropments in the field ofconsumer research.

UNIT II
Individual Deternrinants orCB:- Motivation: needs/motives & goars, dynamic; perception: Erements ofPerceprion. D1r:amics of pe'ceprion-. consumer Imagery. Learning: p,ir.ipr.r. irr.lrils. eersonarity:Theories. persor:arit1 and u,dersranding Consumer ol*'riity. Br#d i;;;;;;iil ;t"i;;: Serf rmage,Attitude: Structural model of attitude, atiitude formation A .nunn"

UNIT-III
Group Determinants or cB:-Reference group influence: types of consumer relevant groups, factorsaft'ecting group irrf)uence. appricationof Lr.1"1"" grorf .oncept. Famiry: Functions offamily, familydecision rnaking, t'arnirv Iife cycre (FLQ, opinion'I-.!a.rrnip und t.'rro;;'i;tiu.#,'orru.ion orInnovation: Adoption process. Diffusio, pio."i,

UNIT-IV

3:ffiiilT:i:X",?13.::#ffiH;-components or communication, the communication process,

consumer Decision makino Plesess'-Problem recognition, Information Search and Evaluation, outletSelection and Purchase Posipurchase behavior, crrti'r", sutirrrction and customer commitment

Unit- V
Models of cB: -Traditionar Moders or consumer Behavior: 

-Economic, Sociar and psychorogicar

F,:J:t'j:t"Jill,Yr:Hs 
or consumer Behavior Nicosia, ri"**o & Sheth, Ere.ili"ltrt err.kweil, rnput

Industrial Market& and Consumer Behav ior-Mean ing, scope and characteristics of industrial buyer,Factors aff'ecting i,dustrial buying, par.ticipants in tnOu"striat irying, Ird;;;;;i;;;; r;;::.r.
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Suggested Readings:

' Leon G.Schiflhan and Leslie Lasar Kanuk (2002), consumer Behavior, pearson Education,
Ind ia.

' Paul Peter et al. (2005). consumer Behavior and Marketing Stratergy 7th edition. Tara MccrawHill. Indian Edition

' Frank R. Kardes. Consumer Behaviour and Managerial Decision Making, 2nd Edition.o Assel (2008) Consumer Behavior _ A Strategic Approach, Biztranza.o Sheth Mittal, (2003) consumer Behavior- A Managerial perspective, Thomson Asia (p) Ltd..o Abbael, consumer behavior: A strategic approach (tndian eartion zobl wir.v zoli'o Hed, Hoyer. Consumer behavior,200g edition Wiley 2012.o Das Gupta. Consunrer behavior, 200g edition, Wiley 20 12.. Shri Prakash. (2012)'fheoLy ofConsumer behavior, t edition, Vikas.
o Srabanti Mukherjee (2012) Consumer behavior, Cengage Learning.

J^*t
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BBA V Semester
INDIAN FINANCIAL SYSTEM

Paper Code: BBA-F-506
FINANCE GROUP

Max, Marks: 50
Min. Marks: 20

External : 40
Internal : 10

Teaching Objectives
1. The course ailns kr acquaint the student with an overview of Indian Financial System.
2. The cour.se aims to acquaint the Indian financial System.
3. The course airrs to provide information about different financial intermediaries.

Learning Outcomes: Upon cornpletion of this course, students will be able to:l. Overview of Indian Financial System.
2. Students'"vill be able to Know about Indian Banking System.
3. Students will be able to Knor'v about Development Banls and other Financial Institutions.

UNIT 1 Framework of Indian Financial Svstems
Financial System - Significance, components, Designs, Nature and Rore, Financial system & Economic
Development.
Finalcial Marl<ets - Monev and Capital Malket, Recent Trends in Indian Money Market and capital
Market, Derivative Market.

UNIT II Factoring and Forfeiting
Distinctive Functions of Factors, Types, Difference between Factoring and Forfeiting, Legal Aspects,
Advantages, Factoring vs. Bills Discounting, International Factoring.

UNIT III Consumer Finance and Lease Financing
Bill Discounting - Types of Bills, Discounting of Eills, Purchasing of Bills, Drawer & Drawee Bills.Credit Cards - Functioning of Credit Cards.
Lease Financing - Meaning and Types, Financial Evaluation from Lessor & Lessee point of'View,Economic Aspect o1' Lease.
Hire Purchase - Meaning and Legal Aspect / Position; Hire Purchase vs. Lease Finance, Hire purchase
vs. Installment Payrnent.

Unit IV Financial ln I crm cd ia ries
Insumnce: Introduction, Significance, IRDA, Insurance lntermediaries, Reinsurance, Life Insurance,General Insurance, Pension Fund, pension plans Todav
Mutual Funds: Significance. Types & organization, Association of Mutual Funds in lndia, uTIDisinvestrrent of PSUs.
Credit Rating: Need, Rating Methodology, Rating S
MOODY, and Standard & poor,s Fifth Rating.

ymbols, Credit Rating Agencies _ CRISIL,

\
\\,
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UNIT V Interest Rate Structure Meaning:
Gross and Net Interest Rate: their differences Nominal and Real Interest Rate - their difference,Differential lnterest Rate causes of variation of lnterest Rate Relationship between rni.r"rt nut. unaEconomic progress Adrrinisterecl and Market determined Interest Rate h;;; cir;;;;. in lnterestStructure in lnd ia.

Suggested Readings:

' MeiI Kohn, (2003) F inancial. rnstitution and Market, oxford University press. New Derhi.' Khan' M. y.(20r7), Indian rinanciar System-Theory and practice, rvH, N"* o"rni. Pathak, B. (2014). Indian Financial System_pearson, New Delhi.
' Bhole, L. M.(20 r7). Financial Markets and lnstitutions, Tata McGraw Hill, New Derhi.' Mukherjee. Ghosh and Roy (20 ra), lndian Financial System una ri*n.iut vurt 

"tOperations,Dey Book
' cliffbrd, Gomez,(20r0). Financial Markets, Institutions and Financiar Services. pHI. Khan and.tain. f inarrcial Services. Tara McCraw Hill.. J.K., Venture Capital Financing in lndia. Dhanpat Rai and Cornpany, New Delhi. .. Ci-L- Q I \r /l o??\ 

^^,.-,Simha, S L.N.(1977) Development Banking in India. Madras: tnstitute orfinanciat Management

J^,-l-
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BBA V Semester
HUMAN RESOURCE PLANNING AND

DEVELOPNIENT
Paper Code: BBA -HRM- 506

HRM GROIIP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal : I0

Teaching Objective
o The ob-iective ofthe course is to make student aware ofthe concepts, techniques and practices ofhuman resource development.
o This course is intended to make stuclents capable of applying the principles and techniques asprofessionals for developing hr*u, ,.rorr".. in an organizatio'n.

Learning Outcomes

' contribute to the crevelopment, imprementation, and evartration of emproyee recruitment,selection, and retention plans and proi.s..r.

' Administer and conlribute to the design and evaruation of thepelformance management program.

' Develop, irnprement. and evaluate e,proyee orientation, training, and deveropment programs.

UNIT.I
HRD Concept & Definition. Goals of HRD, Impoftance of HRD in India, HRD Depafiments and theirTasks, Qualities of HRD prof'essionals, present dtatus of HRD in India.

UNIT-2
Theory and practice orHRD: HRD concepts, Subsystems of HRD: Human Resource planning, Training

ili"?'""r'#,ffi:'#::il!*.ili,scoprc 
oriraining,'sa'""i", 

";d 
d;;;i;il;' il:;J"!'l..i anarysisl

UNIT.3

:#":iiil?Ji' ?iiJ'"J"l,ii,-?i.,:Y:1111! 
and rvpes ororganisationar curture -ocrApACE curture

organisations. 
I ln promotlng a development-oriented Culture and clirnate in the

UNIT-4
Performance Managernent svstem: potentiar Appraisar, performance appraisar including 360-degree,Assessment Centre, MBo, Difference u",*."n piir*,il;;;;p;"lr;ir;i!il;#ffiil1r.
Human Resource Accounting: concept ancl Methods.

3ilH01,,"r", Devetopment: Concept a Interrentions. 
,, \ i

_)*)t \ v
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Recent Trends in HRD: Training for trainers and HRD professionals, career planning & SuccessionPlanning,. Resistance to change. Managing changes, Modes of 
"trung", 

r-"*in;, 
"t,un!"**,unug"."n,model, Kotier's 8 step change model, Kublir- Ros-s change curve

Suggested Readings:

' werner J M', DeSimone, R.L., Human resource development, South western. cangage
learn ing (20 I I )

o Nadler', L.. corporate hurnan resources development, varr Nostrand Reinhord.o Manl<in, D. (2009) Human resource deveropment, oxford University press rndia.o Haldar', u' K ,(2009) Human resource deveropment, oxford university t ress tnJia.o Rao, T.V. (2003) Future of HRD, Macmillan publishers India.o Rao. T.V., (2008) HRD Score card 2500: Based on HRD audit, Response Books, SAGEPublications.

' Rao, T.V.(20 r J) Hurconomics for tarent management: Making the HRD missionarybusiness-driven, pearson Education.
o Curris, B., IJefley, W. E., Miller, S. A. (2001), The people capability maturity model:Guidelines for irrproving workforce, Addison Wasley

' Kapran, R.S., and Norton, D.p. (lgg2) The Baranced Scorecard: Measures that driveperformance. Harvard Business Review.

J;{
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BBA VI Semester
BUSINESS POLICY

Paper Code: BBA - 601

COMPULSORY PAPER

Max. Marks: 50
Min. Marks: 20

External : 40
Internal : l0

Teaching Objectives

To provide students understanding of external environment & systems.

Learning Outcomes

' The course slructut'e gives an insight into the strategic planning process done by organizations.o The student rvi understand learn basics of that how a strategy is rorrel and fina y
irnplernented by organizations.

Unit I

Strategy Formulation - Vision, Mission, objectives and Goals of business and their relationship withstrategic Marketing Management. considerations for formulation oi marketing strategies for allcomponents of Product. pr.ice, promotion and Distribution

Unit II

Strategic Marketing Management - objectives & concept of Strategic Marketing Management -Strategy Definition

Strategic Marketing anarysis - SWor Anarysis, cAp Anarysis - competitive Anarysis _ porter,s 5forces Model of cornpetition. BCG Matrix, GE 9 cell Moclel as basic foundation of Strategic Marketing,McKinsey's 7s fiamework for anaryzing and improving o rganizationar effectiveness

Unit III

Marketing Strategy lmplementation - Integration of Marketing Strategies and their application to

ll}:il:",*:l"ss 
sectors - FMCG, Industriat, & Services. constraints in ,urr"ing ,t.ut"gy
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Unit IV

Specific strategy initiatives - New product development and introduction strategies, planned or
unplanned strategy withdrawals / obsolescence, Contingency / alternative strategic planning, Brand
Strategies in FMCG rnarkets. Rural and export marketing strategies, Marketing sirategies for IT and
ITES industries

Unit V

Marketing Strategy Evaluation - Marketing Audits & their scope - Measurement of Marketing
Performance and its feedback to next year,s Marketing strategy formulation.

Marketing Strategy case Studies - (one contemporary case study to be incorporated in the question
paper) one case study on each ofthe strategy initiatives (Product, price, promotion and Distribution as
weil as People, Process & Physicar Evidence) for different business sectors.

S uggested Readings:

william J Gluek &.rauch G&.r. (20r6) Business policy & srrategic Management, Tata McGraw
HiII.

Kazmi, Business Policy & Strategic Management, Tata McGraw Hill 3.d edition.
Thomson & StLickrand,(2003) Strategic Management: concept & cases, Tata McGraw Hilr.
Ghemawat. (2007) Strategy & The Business Landscape, pearson Education Asia
Mamoria and Marror.ia (199g) _ Business planning and policy, Himalaya publishing house.
Azar Kazni (2008) -rJusiness poricy & Strategic Management - Mc Graw hi education
David w'cravens, Nigel f.piercy (2003).Strategic Marketing- Mc Graw hiI education

iln,'4
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BBA VI Semester
Operations Research

Paper Code: BBA - 602
COMPULSORY PAPER

Max. Marks: 50
Min. Marks: 20

External : 40

Internal : l0

Teaching Objecrive
The ob.iective ofthis course is to acquaint the student with quantitative techniques that are helpful innranagerial decision-making practices.

Learning 0utcomes
1. Understand Operations research techniques and its applications.
2. Enable learners to fbrmulate Lpp and solve them graptricatty.
3. Understand transpo.tation probrems as a special cise ofLpp and their sorution.
4. Understand diff-erent types of decision-maLing environments.
5' Understand the concept olstatistical quality control and set up different types ofcontrol chafts.

UNIT-I: Introduction
Nature, scope and Role ol operations research, Models in operations research, phases of operationsresearch, Techniques ol operations research, Application of operations ,"r.u,"n ,.tnniqu.r, significanceand Limitations of operations research.

UNIT-II: Linear Programming
Meaning of linear programrring, Advantages and Limitations of linear programming, Application areasof linear programming, Formulation of linear programming problems, Graphical method of linearprogranrming.

UNIT-III: Transportation problems
lntroduction,BalancedorUnbalancedTransportationProblems,@,
y#:,::1,.1i:i::1.,:,1lllglllilhrbasic feasiLre sorution: N;h_*;:i;;;;;;#ililHcost methodand vogel's approxi,atio, rnetrrod, Test of optimality uv st"ppirgii*;rffiffi ilHi;:L[:
UNIT-IV: Decision Theory
Introduction and Structure of decision-making problems, Types of decision-making criteria, Decision-making under cerrainry. Decision-making uriaer rist<- e"p'.o.a m€+i{eFl ,non.,iy'uutr.. Expected

il',.ilJili, ffi |:'J;':|,fl1t'rg 
undei uncertainty- tr.raximin. M;;i;-'.' rr4,;j,iu*"** ,.*,.,,

UNIT-V: Sratist ica I eualitr.Control
Meaning of qualitl control' Statistical quality conrrol. Basis Basics ofstatistical quality control. chancecauses and assignable causes' ob.iectives ol statistical ouaiity.contror. Benefits of statisticar quarity

iil,i"] .ffI.", 
chart for variabte: mean chaft, R- chart, 

't*,.t 
.r,un f", ,rtriil";;;;urt, np _ .t u.tand p - chart.
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Suggested Readings:

Vohra. N.D.(2003) euantitative Techniques in Management 2nd edition, Tata Mcgraw-Hill.
Harndy. T.. Operations Research (pearson,3rd Editio;).
Sharma, J.K., Operations Research (pearson 3rd Edition).
cupta, P.K., and Hira D.s.(r976), rntroduction to operations Research. S.chand & co. NewDelhi.
Ravindra, A., Phillips, D.T. and Solberg, J.J.(19g7) operations Research: principres andPractice. John Wiley Sons Singapore.
Gupta and Hira (20r0) probrems in operations Research. S.chand & co. New Delhi.
Kapoor'. V.K., Operations Research (S. Chand, 4th Edition).

, rL'
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BBA VI Semester
ACCOUNTING FOR MANAGERIAL

DECISION MAKING
Paper Code: BBA - 603

COMPULSORY PAPER

Max. Marks: 50
Min. Marks: 20

External : 40

Internal:10

Teaching Obiectives

' To enable the sttldents to acquaint themselves with the various methods of asce(ainment of
management accounting.

o To acquaint therr with various techniques of management control.
Learning Outcomes
To make students

o Understand tlre elements of Managerial Control
. Understand the preparation ofBudget and Standard Costing
. Understand management accounting concepts in managerial decision making.

UNIT I: Nature and Function ofAccounting
concept, Nature and Scope of management accounting, significance and rools of management
accounting' Lirritations of management accounting, Management accountant and its functions,
Organization for rranagement accounting

UNIT II: Financial Statements
Ratio analysis, Cash flow and Fund flow statement.

UNIT III: Costing for Management Decision
Marginal costing, Break-even chafts, cost volume profit analysis, various uses of marginal costing inmanagelial decisions.

UNIT IV: Budgetary Control
concept, ob-iective and Functiors_ of budgetary control, Preparation ofvarious functional budgets, Salesbudget, cash budget an.r Frexibre budget, Zero based budgeiing, perfbrmance budgeting.

UNIT V: Standard Costing
concept of standard costing, Importance and Limitations of standard costing, computation of materialand labour variances

Suggested Readings:
o Sharma & Shashi K.cupta (2014). Management Accounting, New Delhi: Kalyani publishers.r S'N' Maheswari (2012). Management Accounting, New Derhi: S. chand pubrications.
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BBA VI Semester
INDUSTRIAL MARKETING
Paper Code: BBA -MM-604

MARKETING GROUP

Max. Marks: 50
Min. Marks: 20

External :40
Internal : l0

Teaching Objectives

' To help the rearner distinguish between consumer marketing and industrial marketins

Learning Outcomes
o The student will be able to understand the nuances ofindustrial marketing, ando The student will be able to formulate industrial marketing strategies and also design industrial

marketing m ix elenrents

UNIT-I: Nature of Industrial Marketing
concept of industrial marketing, Nature ol industrial marketing, Industrial v/s Consumer marketing,Industrial marketing environment, Levels of industrial marketing environment, Government influenceon industrial rnarketing environment, The Reseller,s market.

UNIT-II: Organizational Buying Behavior
Industrial custorner and its characteristics. classification of industrial product. organizational buyingactivities and buying process. Industrial market segmentation, Basis for segmentation, Macro and Microvariables, Target mar.keting and product positionin!.

UNIT-III: Strategic planning and Marketing Research
Strategic planning in indust.ial- marketing, The strategic planning process of industrial marketing, Roleof tnarl<eti,g research and Diflerence between induitrial rrarketing research and consumer research,Process of industrial marketing research.

UNIT-IV: Product and price Management
lndusttial product& Services: types of industrial goods and services, Industrial product Lines, Industrialproduct life cycle and new product development process. Pricing of Industrial products: pricing strategyand Pricing policy. Factors influencing pricing strategy.
UNIT-V: Promotion and Distribution Murug"m"nt
Advertising in indust'iar rrarket, 

^rndustriar 
a-dvertising media, Sares promotion and pubricity inindustriar marr<et, I,dustriar sares force -serecting, ,"..Jiring, training, development, motivating and

*# 
Need of distributor ancl choosing ,n" Jgnt distributor, physicar distiibution and markering
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Suggested Readings:

o Hawaldar. K. Krishna (2008), Industrial Marketing, TATA McGraw-Hill publishing company
Limited. New Delhi.

o Milind r. Phadtare (2008), Industlial Marketing, prentice Hall of India pvt. Ltd, New delhio Michael D l-lautt and rhornas w Speh (200g), Industriar Marketing Management, The Dyden
Pless.

,-'f \ l

s

79



BBA VI Semester
FINANCIAL ANALYSIS AND

DECISION MAKING
Paper Code: BBA -F- 604

FINANCE GROUP

Max. Marks: 50
Min. Marks: 20

External : 40

Internal : l0

Teaching Obiectivcs:
To help students analyse financial data & help in making decision.

Learning Outcomes

The course will help students to understand
o The different types ollinancial statement and the analysis ofsuch statement for decision making. Techniques of Managing different inventories
. Help in understanding, budgeting and its use in decision making

UNIT I: Techniques of Financial Analysis
Ratio analysis. Funds floiv anarysis, cash flow anarysis, Marginal costing, and Budgeting contror.

UNIT II: Management of Receivahles
Nature of receivables. cost of maintaining receivables, Factors affecting, Size ol receivables, policies
fbr rnanagitrg accounts receivables, Determination of optimum credit policy and credit standards.

UNIT III: Management of Inventories
E'o Q' Model, order points. Monitoring and control of invenrories (ABC analysis), criteria for reducing
inventory system. crireria lbr varuation of inventory system: LIFo, FIFo, HIFo and Standard costing.

UNIT IV: Capital Budgeting, process and Methods
Analysis of risk and uncertainty, Risk evaruation approaches, Decision tree anarysis, Leverage analysiswith nurnerical problems.

UNIT V: Management of Earnings
Nature and Scope of management of earnings, Dividend policy; Dividend models- waltor,s model,Gordon's model, MM hypothesis, pattern,s of dividend poii.i.r.

I \L,
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Suggested Readings:

R.K. Malhotra (2002): Financial Management in Hoters and Restaurant Industry, Anmol
Publishers.

P.V. Kulkarni (2015)- Financial Management - Himalaya publishing House,Mumbai .

S'c' Kucchal (1985) - corporation Finance - chaitanya pubrishing House, Alahabad
I.M. Pandey (2015)- Financial Management _ Vikas publishing House.
M.Y. Khan and p.K. Jain (20r4)- Financiar Management - Tata - Mccraw Hi[ pubrishing co.
I td., New Delh i

Prasanna chandra (2017)- Financiar Management - Tata - McGraw Hilr pubrishing co. Ltd., NewDelhi 
.s r- \r . ^y'^ \\ I
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BBA VI Semester
Social Security & Welfare

Paper Code BBA - HRM - 604
HRMGROUP

Max. Marks: 50
Min. Marks: 20

External : 40

Internal : I0

Teaching Objectives

The ob.jective of this course is

' To acquaint the students with the two impoftant aspects of Industrial Relations namely Social
Security and Labour. Welfare.

Learning Outcomes

o The student will get knowledge ofsocial security schemes running in the country.o The student will understand the system wage determination.
o The student wiI get knowredge of co[ective bargaining and worker,s participation in

management.

UNIT-I: Socialsecuritr

Introduction, evolution, definition and scope, Types ofSocial security, social security measures in India,ILo- Its role towards social security. Major recommendations of the second NCL on social securitv

UNIT-II: Wages and Salaries

Basic concepts, Theory of wages, process of wage determination, Methods of Job Evaluation, wage(pay) structure, wage incentives plans- Tirre wage, piece rate system and National wage policy.

UNIT-III: Labour Welfare

concept, classification and Significance of labour welfare, Labour welfare measures in India, Labourwelfare schemes and Constitutional provisions regarding labour welfare.

UNIT-lV: Collective Barga ining

concept, Evolution, Nature, Scope and rypes ofcollective bargaining, process ofcoIective bargaining,Benefits ofcollective bargaining, conditions essentiar for successful co,ective bargaining.

UNIT-V: Workers participation

Meaning, Origin / Growth and Objectives of worker
Schemes of workers participation and Worker
reference to Indian industries.

participation, Factors influencing participation,

with special
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Suggested Readings:

o Dr' C B Mamoria and Dr. Satish Mamoria, (2018) Dynamics of Industrial Relations, Himalaya
Publications.

o Anil Kurnar,(2003) Sociar Security and Labour werfare,Deep and Deep publications
o T.N. chabbra and R.K. Suri, (2004) lndustriar Relations -concepts & Issues, DhanpatRai&

Cornpany.
o ArunMonappa ( 1985). Industrial Relations, Tata Mccraw Hillo S c Srivastav a (2012) tndustrial Rerations and Labor Laws, vikas pubrishing House.
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Teaching Objectives
r The subject introduces the student to the various aspects of Indian

rural marl<eting has become significant because ofihe saturation
increase in the pur.chasing power ofthe rural population.

o To uncover aspects lil<e relevance and scope ofrural market in
tlrese dynamic involved in the behavior of rural consumers.
market segmentation and targeting.

-

rural markets as the study of
of the urban markets and the

India, the environment prevailing
rural markets research, and rural

o To plovide details for explaining the product strategy adopted by the companies for rural nrarket,
pricing strategy and rural distributions includes trad-itionai and modern channels.

Learning Outcomes
e To explore the various facets of rural marketing and develop an insight into rural marketing

regarding difl'erent concepts and basic practices in this area.o To identify the challenges and opportunities in the field of rural marketing for the budding. managers and

To expose the students to rurar market environment and the emerging chalrenges in thegloba lizarion of the ecorrom ies.
To acquaint the students with the appropriate concepts and techniques in the area of ruralmarl<eting.

o To apply adaptations to the rural rnarketing mix (4 A's) to meet the needs ofrural consumers.o To understand trre concept and rnethodology for conducting the research in rural market.

UNIT 1

lntroduction: Meaning - Evolution - Nature and characteristics of Rural Market - Understanding theIndian Rural Economy -Rtrlal Marketing Models - Rural Marketing vs Urban Marketing - parameters
differentiating Urban & Rurar Market - Diff.r"n.", in .onrrr". b.t.,?"i;r;; il;r;;;;uriun .u,t.,
UNIT 2

Sources of Infbrmation- Factors influencing rural consumers during purchase of products _ Ruralconsumer Lire styre -Approaches and Tools of Marketing Research - Rurar Business Research_Evolution of Rural Marketing Research - Sources una ,"inoa, or artu *ii".tr* , alia 
"olectionapproaches in rural areas. data collection tools for rural market. Limitation unJ-.t u Lig", in ,urulmarketing research, role of rural marketing consulting agencies.

);r

BBA VI Semester
RURAL AND AGRICULTURE

MARKETING
Paper Code: BBA -MM- 605

MARKETING GROUP

Max. Marks: 50
Min. Marks: 20

External : 40

Internal:10
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UNIT 3
Rural Marketing Mix - Additional Ps in Rural Marketing - 4As of Rural Marketing Mix - New product
Development lor Rural Marl<et - Rural Market Produci Life cycle - oujeciiv.."i"'r,i"a new productIaunch - New Product deveropment process. Brand Loyarty in Rural Market _ Regional Brands vsNational Brands - channel Management - lndian Rurai R"tuii Mu.k";'- nr.ui 

"n"tuir 
cr,unn"rManagement - Str.ategies ol Rural Retail Channel Management

UNIT 4
Marketing ofagricultural inptrts with special reference to fertilizers, seeds and tractors, organisation andfunctions of agiicultural marketing in lndia, Classification of agricultural products with particularlef'erence to seasonality and perishability

UNIT 5
Role ofwarehousing. Detemrination ofagricultural prices and marketing margins, Role of AgriculturalPrice commission. Role of central and 

.state governments , Institutions and organisations in agriculturalmarketing, Unique features ol commodity ,nuik"t, in lndia, problems or ug.i.irtrrur-*urL"iing, Nutrr.,scope and role of cooperative rrarketing in India

Suggested Readings:

Pradeep l(ashyap (2016). Rural Marketing,3e perason Eclucation,.
Balram Dogra & Kar.nrinder Ghuman, (2009), Rural Marketing, .l.MH.
Sanal Kumar Velayudhan,(2012), Rural Marketing. 2e Sage publications.
T P 

,Gopalasr'varny, 
(20 I 6) Rurar Marketing, Enviionmeni probrems, and strategies, 3e VikasPublications

Acharya, S. S. (2004). rgricurturar Marketing In India, 4/E. oxfordand IBH publishing.
f P,Gopalaswamy,(20 I6) Rural Marketing, Environment, problems, ,nd ,trut.gi.r, :""ViLu,Publications.

Acharya, S' S' (2004). lgricurturar Marketing In India, r/E. oxfordand IBH pubrishing.
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BBA VI Semester
BUSINESS TAXATION

Paper Code: BBA -F- 605
FINANCE GROUP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal:10

Teaching Objectives
l. The course aims to acquaint the student with an overview of lncome tax law and practices.
2. The course aims to acquaint the Benefits ofTax assessment.
3. The course ainrs to acquaint the role of income tax authorities

Learning Outcomes
l. Know about the Direct Tax law and practices in India.
2. Can understand the tax assessment of firms, HUF, and Companies.
3. Understand the registration procedure under IT Act.
4. Can understand about deductions and rebates under Income tax law .
5. Can understand about the tax pr.ovisions for SEZ under IT Act.

UNIT 1

1jl"::T:I^11.lirms: 
Compuration of income of the firm, Computation of tax, Association of personsur DUov oI tno tv touals-

UNIT 2
Assessment of HUF: Concepl of Hindu
and a firm, Assessment of HUF. partition
as family income

coparcenaries, Diffbrence between a Hindu undivided familv
of the Hindu undivided family. [ncomes which are not tr;;i;l

UNIT 3
Assessment of Companies: Types of cornpanies, Amalgamation of companies and its tax implications.Minimum Alte|native Tax (MAT) on ceftain 

"ompanies.tomputation of total income and rax Iiabilities

UNIT 4
Tax Payment: Return of income and assessment, Penalties and prosecutions, Appeals and Revisions.Tax deduction a,d corection at source. Advance payment oftax and Refund oftax

UNIT 5
Special Tax Provisions: 1-ax provisions relating to
areas. Tax incentives for expor.ters and Tax planning
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' grl]jh Ahuja & Ravi Gtipta' Systematic Approach to Taxation: containing Income Tax andGS'f .

o Girish Ahuja & Ravi Gupta, Systematic Approach to Income.l.ax.
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Suggested Readings:

o Mehrotra H.C.. Sahitya Bhawan publication house.e lncorre Tax Act-A s A mended bv Finance Act 201 g(62nd Edition 20 r g), Dr. Vinod K.
S inghan ia. Taxman
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. To make students acquaint with the concept ofchange.
o To inculcate the habit ofaccepting change.
o To provide r<nowredge of interventions used to overcome resistance to change.

Learning Outcomes:

The course will enable students to be well versed with the concept & techniques ofaccepting change for
organizational developrnent.

UNIT-I: Organization Change and Development

Meaning, Characteristics and Scope ofchange, Response to change, change cycres, Theories of
organization change and managing organization changes.

UNIT-II: Resistance to change

Natufe, Types and Benefits of resistance, Reasons for resistance, Overcoming resistance, Models for
change and Role ofchange agent, managing resistance to change

UNIT-III: Organizational Development

concept, objective. Nature, Significance and Assumptions of organizationar deveropment,
Process of o.D., Imprementation of o.D., lntervention techniques, Sensitivity training and o.D.
approach in lndia.

UNIT-IV: Organizational Culture

Meaning, characteristics and Nature of organizational curture, Evolution ofa curture, Types ofculture: ocrApACE Curture, various aspects of culture, System analysis conc.pt oforganizatio, curture. rraintaining a uniform curture, Formuration of organizationar curture.

UNIT-V: Organizational Climate

Concept, Factors alTecting organizational climate,
Present position of organizational clirnate in Indian

Measurement

organizations

\

\ v

BBA VI Semester
ORGANISATION CHANGE

ANDDEVELOPMENT
Paper Code BBA - HRM - 605

HRM GROIIP

Max. Marks: 50
Min. Marks: 20
External : 40
Internal : l0

Teaching Objectives:
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BBA VI Semester
SERVICE MARKETING

Paper Code: BBA -MM- 606
MARKETING GROUP

Max. Marks: 50
Min. Marks: 20
External : 40

Internal : l0

Teaching Objective
To understand the meaning of seryices and the significance of marketing the services

Learning Outcome
Will be able to apply the concepts of services marketing in promoting services

UNIT I
Growth and lmportance of Services: Service Industry-Global Issue, Service Marketing Environment,
Growth of Service Sector
Basics of Services:
Service concept, Characteristics and Classification, Challenges & Strategic Issues in Service Marketing,
Good-Services continuum. Segmentation, Targeting and pos-itioning of iervices

UNIT II
Service Concepts: Industrial Services
Marketing Mix in services Marketing: product, price, prace, promotion, peopre, physicar Evidences
end Process Decisions.

UNIT III
Service Management Process: Internal, External and-lnteractive consumer Behavior in Service. En-counter; Organization Behavior in Services

UNIT IV
Concept, Dimensions and process: 

.service quality moders (Gronnos, Lovelock and parsuraman)
Application and Lirnitations, ploductivity in Services.'
Demand Management in Services: Managing Service quality and productivitv

UNIT IV
Customer Focus: Creating the Right Service
Understanding Customer Service, Monitoring
Complaints Elfectively. Service Recover y

, t.
;Jt'f

Philosophy, Fundamental of
and Measuring Customer

Customer Satisfaction,
Satisfaction, Handling
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Suggested Readings:

. M.K. Rampal and S.L. Gupta:(2002) Service Marketing concepts, Applications and Cases,
Galgotia publishing company

. Zeithmal, Bitner'. Service Marketing (SIE),4e Tata Mcgraw Hill
o Hoffhan. (2008) Marketing of service Cengage Learning.
. Lovelock.( 1999) wright, Principles of Service marketing and Management prentice Hall. Nimit Chowdhary.(2005 ) Service Marketing, McMillan India.
o H.V. Verrna (201 l). Services Marketing: Test and Cases, pearson Education
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BBA VI Semester
PROJECT PLANNING AND

MANAGEMENT
PaperCodeBBA-F-606

FINANCE GROUP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal:10

Teaching Obiectives:

The course will help the student in

. Understanding basic concepts r.elated to project
o Generating the ideas ofvarious projects in different fields
. Help in screening the project with the help ofvarious parameters
. Help in reviewing and Implementation olproject.

Learning Outcomes:
I . Know about the execution of management learning in practical a way.2. Knoi,v about the lbrrnulation of project report.
3. Students can experience the industrial working environment.

Students are required to make a project on any business oftheir choice. As far as feasibility is concerned,
the p.oject should elaborate the formulation, appraisal and sanction ,tug"r, inuoluinf ine li.ntlncation orinvestmenr options by the enterprise.

The guidelines are sumrnarized as under:
l General inforrnation: Priority of parlicu lar tradelbusiness, allocation of investment offunds, choice of

techniq ues etc.

2. Preliminary a,arysis or alternatives: Gap between demand and supply for the output which are to
be produced' data on the capacity to be produced at the time report L prepared, Ltters of intents/
licenses to be issued/ have been issued, technical feasibility. Location of project, prolitability ofdiflerent options, fbreign exchange transactions (if required rate of return on investment ito be
calculated). alternative cost calculation.

3 Pt'oject descriptio.: The report should contain a list of the operational requirements of plant.
Requirement of resources like power and water, requirement of personner. Tiansport costs. Andactivity wise phasing ol construction/production/etc. and factors affecting it.

'1' Marl<eting, pian: Data on pran, demand ancr suppry, serected markets, price sensitivity. past trends inprices etc.

5. Capital requirement and costs: Information on all items of costs should
presented.

be carefully collected and

(r' operating t'equitements and costs: Costs related to raw materials and intermediaries, iuel, utilities,labour. Repair and nraintenance, seliing and other expenses.
T Financial analysis: It relates to financial viability of the project. A proforma balance sheet fbr the
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project data should be presented, depreciation. Provision for clearance ol foreign exchange
requirement, feasibility repon related to income tax. Rebates for priority industries. Iicentives for
backward areas, accelerated depreciation etc. including sensitivity analysis.

8, Economic analysis: Data related to costs and returns including indirect costs and benefits.
9. Miscellaneous aspects

An lllustrative implementation schedule related to following heads should be attached-
r. Form u lat ion ofproject reporr
b. Application for term loan
c. Term loan s anct io n

d. Possession of land
e. Construction o1'building / hiring of premises
1. Cetting power and lvater
g. Placing orders fbr machinery
h. Receipt and installation of machinery
i. Manpower recruitment
j. Trail production/ marketing/ services
h. Commencementofproduction/marketing/services.

\
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BBA VI Semester
INDUSTRIAL LAW

Paper Code: BBA-HRM- 606
HRM GROUP

Max. Marks: 50
Min. Marks: 20

External : 40
Internal:10

Teaching Objectives

I ' The course aims to acquaint the student with an overview of Industrial laws and regulations.2' The course aims to acquaint the students with Industrial Disputes ana ois'pute settlement
Meclranism.

3' The course aims to acquaint the detailed conceptual analysis on wage policies, compensation,
social security. retirement benefits during the course of employment ind working conditions of
employees.

Learning Outcomes

l' Know about the nralor legal provisions governing Industrial relations ofemployer and employee.2. can understand about statutory nrovisions regard-ing Right, u"d duti", oi E;;r'r]..'rra employee.3 Understand the concepts with the help of Landmari cases of Labour court practices with real lifeIndustrial case rvriting and analysis.

Unit I - Factories Act r94g: Definitions, provisions rerating to Hearth, Safety, welfare, women,Children and Hazardous process. penalties and procedure.

unit II - The. Industrial Dispute. Acl 1947: Concept of Industrial disputes, settlement of Industrialdispute, procedufe. power and dudes ofauthorities, Stiikes and Lockouts, Retren"nr.ri ,"a r"y 
"rr.

unit III - Industrial Relations: The trade union Act, 1926- Definition ofa trade union, Registration oftrade unions, regulation, penalties, and Other provision.

Unit IV - payrnent of wages.Act, 1g36: Introduction, object of the Act, Appricability of the act,Definitions, Rules for payment of wages -^ Responsibility tbr payment or wages, Fixation of wagesperiods. Tirne o1'payrnent of i,vages, Moie of payment of wages.

unit v - Trre Mi,imum \\'aqes Acr. r94g: objecrives of rhe Acr. Definitions. Eligibirity. Fixing oftninitnutn rate ol \^ages. *agls in kind. payrnerit of ;lr;;;. rare of wages. Normal working hours,Overtime wages, CIaims, penalties.
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Suggested Readings:

Surya Narayan Misra (1978) An lntroduction to Labour and Industrial Law, Afiahabad. LawAgency
S.c. Srivastava,(20 l2). lndustrial Relations and Labour zaw, vikas publishing House, NewDelhi
N. D. Kapoor (20r8). Elements of Industrial Law, Surtan chand Educational pubrishers, NewDelhi
Indian Law Institute, Cases and Moteriqls on Labour Lcw and Labour Relations
P.L. Malik, Induslrial Law, Eastero Book Company, 2013
Dr. Goswami, Lahour and Industrial Law,Central LawAgency,20lI
Chaturvedi, Lubour qncl Industrial Law,2004
ZMS Siddiqi and M.Afzal Wani, Labour Adjudication in India,lLI, 2001
H.L. Kurnar. Workmen's Compen.sation Act, 1923
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